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ABSTRACT

Increasing public awareness of environmental issues has encouraged consumers to
pay greater attention to sustainability aspects when choosing products, particularly
Philips LED lamps as energy-efficient and environmentally friendly products. This
phenomenon indicates that consumers' willingness to pay more is influenced by
several factors, including green product and green lifestyle. This study aims to
determine the effect of green product and green lifestyle on willingness to pay more
among Philips LED lamp users in Bandung City. This study employed descriptive
and verificative methods using primary data collected from 385 respondents
through questionnaires. The data were analyzed using SPSS version 26. The results
of the t-test showed that green product had a positive and significant effect on
willingness to pay more, with a t-value of 6.959 and a significance value of <0.001,
while green lifestyle also had a positive and significant effect, with a t-value of
6.680 and a significance value of <0.001. The F-test results showed that green
product and green lifestyle simultaneously had a positive and significant effect on
willingness to pay more, with an F-value of 282.519 and a significance value of
<0.001. The coefficient of determination showed an Adjusted R Square value of
0.595, indicating that green product and green lifestyle jointly explained 59.5% of
the variation in willingness to pay more, while the remaining 40.5% was explained
by other factors outside the model.

Keywords: Green Lifestyle, Green Product, Willingness to Pay More.



ABSTRAK

Meningkatnya kesadaran masyarakat terhadap isu lingkungan mendorong
konsumen untuk lebih memperhatikan aspek keberlanjutan dalam memilih produk,
khususnya lampu LED Philips sebagai produk yang hemat energi dan ramah
lingkungan. Fenomena tersebut menunjukkan bahwa kesediaan konsumen untuk
membayar lebih dipengaruhi oleh beberapa faktor, di antaranya green product dan
green lifestyle. Penelitian ini bertujuan untuk mengetahui pengaruh green product
dan green lifestyle terhadap willingness to pay more pada pengguna lampu LED
Philips di Kota Bandung. Penelitian ini menggunakan metode deskriptif dan
verifikatif dengan menggunakan data primer yang diperoleh dari 385 responden
melalui kuesioner. Data dianalisis menggunakan SPSS versi 26. Hasil uji t
menunjukkan bahwa green product berpengaruh positif dan signifikan terhadap
willingness to pay more, dengan nilai t hitung sebesar 6,959 dan nilai signifikansi
<0,001, sedangkan green lifestyle juga berpengaruh positif dan signifikan dengan
nilai t hitung sebesar 6,680 dan nilai signifikansi <0,001. Hasil uji F menunjukkan
bahwa green product dan green lifestyle secara simultan berpengaruh positif dan
signifikan terhadap willingness to pay more, dengan nilai F hitung sebesar 282,519
dan nilai signifikansi <0,001. Hasil koefisien determinasi menunjukkan nilai
Adjusted R Square sebesar 0,595, yang berarti green product dan green lifestyle
secara bersama-sama mampu menjelaskan variasi willingness to pay more sebesar
59,5%, sedangkan sisanya sebesar 40,5% dijelaskan oleh faktor lain di luar model
penelitian.

Kata Kunci: Green Lifestyle, Green Product, Willingness to Pay More.
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