DAFTAR PUSTAKA

Alfi. (2022). 13 Rekomendasi Skincare Jepang Bagus & Terbaik untuk Kulit Sehat
Terawat 2026. ProductNation. https://productnation.co/id/20382/skincare-
jepang-bagus-brand-recommended-indonesia/

Alya Dina Oktavia, I Gede Fery Surya Tapa, Putu Dyah Permatha korry, & Ida Bagus
Teddy Prianthara. (2026). Pengaruh Brand Image, Brand Trust dan Electronic
Word of Mouth terhadap Keputusan Pembelian Produk Skincare Lokal Emina
Melalui Online Influencer Marketing sebagai Mediasi pada Gen Z di Kota
Denpasar. Jurnal Mahasiswa Manajemen Dan Akuntansi, 5(1), 111-129.
https://doi.org/10.30640/jumma45.v5i1.5860

Amruddin. (2022). Metodologi Penelitian Kuantitatif. CV. Pradina Pustaka Grup.
https://eprints.machung.ac.id/2406/1/04.1._ Anna_Book Chapter Validitas da
n_Reliabilitas dalam_Penelitian Kualitatif.pdf

Arifin, G. L. (2020). Pengaruh Celebrity Endorsement terhadap Purchase Decision
pada Emina Indonesia. Journal of Business Management Education (JBME),
5(1). https://doi.org/10.17509/jbme.v511.22683

Assauri, S. (2022). Manajemen Pemasaran: Dasar, Konsep, dan Strategi. Rajawali
Pers.

Az’zahra, A., & Aulia, S. (2024). Dampak Electronic Word of Mouth (E-WoM)
terhadap Keputusan Pembelian Produk NPURE pada Generasi Z. Prologia,
8(1). https://journal.untar.ac.id/index.php/prologia/article/view/33381

Diana, N. N. N. (2025). Pengaruh Kualitas Produk dan Brand Image Terhadap
Keputusan Pembelian Vaseline Pada Generasi Z di Surabaya. In Universitas
Pembangunan Nasional “Veteran” Jawa Timur (Vol. 4, Number 1).
https://repository.upnjatim.ac.id/id/eprint/39956

dr. Erlian Dimas, S. (n.d.). Penjelasan umum soal Hada Labo, citra merek, dan
kualitas produk. Halodoc. Retrieved https://www.halodoc.com/kesehatan/hada-
labo

Erkan, I., & Evans, C. (2016). The influence of eWOM in social media on consumers’
purchase intentions: An extended approach to information adoption. Computers
in Human Behavior, 61, 47-55. 10.1016/j.chb.2016.03.003

Fega, A. (2023). Pengaruh Product Quality, Brand Image, dan Word of Mouth
(WOM) Terhadap Purchase Decision Pada Produk Skincare Hada Labo (Survei
pada Konsumen Produk Skincare Hada Labo di Miss Glam Kota Padang). In
UNIVERSITAS ANDALAS (Vol. 4, Number 1). UNIVERSITAS ANDALAS.

Female  Daily  Review  2026. (n.d.). Female Daily. Retrieved
https://reviews.femaledaily.com/products/moisturizer/lotion-emulsion/hada-
labo/gokujyun-ultimate-moisturizing-milk

129



130

Firmansyah, M. A. (2019). Perilaku Konsumen (Sikap dan Pemasaran). Deepublish.
https://deepublishstore.com/produk/buku-perilaku-konsumen-2

Ghozali. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25 (9th
Editio). Badan Penerbit Universitas Diponegoro.
https://perpustakaan.undip.ac.id

Goyette, et al ( didalam Noviandi, A. (2021). Pengaruh E-Wom (Electronic Word Of
Mouth) Terhadap Keputusan Pembelian Produk Food & Beverage Secara

Online Pada Marketplace Tokopedia. Business and Enterpreneurship Journal
(BEJ), 2(1), 25-29. https://doi.org/10.57084/bej.v2i1.652

Halder, D., Pradhan, D., & Roy Chaudhuri, H. (2021). Forty-five Years of Celebrity
Credibility and Endorsement Literature: Review and Learnings. Journal of
Business Research, 125, 397-415.
https://doi.org/10.1016/.jbusres.2020.12.031

Hanks et al. (2024). The effects of eWOM on visit intention toward micro-celebrity
restaurants. British Food Journal, (2021), 1-18. https://doi.org/10.1108/BFJ-
03-2025-0354

Herjanto, H., Adiwijaya, M., Wijaya, E., & Semuel, H. (2020). The Effect of
Celebrity Endorsement on Instagram Fashion Purchase Intention: The Evidence
from Indonesia. Organizations and Markets in Emerging Economies, 11(1),
203-221. https://www.journals.vu.lt/omee/issue/view/1515

Inggasari, S. M., & Hartati, R. (2022). Pengaruh Celebrity Endorser, Brand Image,
dan Brand Trust terhadap Keputusan Pembelian Produk Scarlett Whitening.
Cakrawangsa ~ Bisnis:  Jurnal  Ilmiah  Mahasiswa, 3(1), 200-211.
https://doi.org/10.35917/cb.v311.298

Kementerian Pendidikan Tinggi, Sains, dan T. (2025). Statistik Pendidikan Tinggi
2025.390.

Kementerian Perindustrian RI (Ditjen IKMA). (2024). Prospek Cerah IKM Kosmetik
Lokal,  Siap  Maksimalkan  Pasar  Dalam  dan  Luar  Negeri.
https://ikm.kemenperin.go.id/prospek-cerah-ikm-kosmetik-lokal-siap-
maksimalkan-pasar-dalam-dan-luar-negeri

Kementerian Perindustrian RI (Ditjen IKMA). (2025). Kemenperin Gadang Potensi
Industri Kosmetik Semakin Gemilang.
https://ikm.kemenperin.go.id/kemenperin-gadang-potensi-industri-kosmetik-
semakin-gemilang

Knoll, J., & Matthes, J. (2017). The Effectiveness of Celebrity Endorsements: A
Meta-Analysis. Journal of the Academy of Marketing Science, 45(1), 55-75.
https://doi.org/10.1007/s11747-016-0503-8

Kontan. (2024). Industri Kecantikan Diproyeksikan Tumbuh 4,86% Per Tahun
Hingga 2029. https://industri.kontan.co.id/news/industri-kecantikan-
diproyeksikan-tumbuh-486-per-tahun-hingga-2029



131

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Pearson.
Kotler, P., & Keller, K. L. (2022). Marketing Management (16th ed.). Pearson.

Kotler, P., & Armstrong, G. (2016). Principles of Marketing (16th ed.). Pearson
Education Limited. https://books.google.com/books?1d=Z8V5CgAAQBAJ

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson
Education Limited.

Marnia, S. (2025). Pengaruh brand awareness dan brand image terhadap keputusan
pembelian pada produk skincare The Originote pada mahasiswa Jurusan S1
Manajemen Universitas Dharma Andalas [Universitas Dharma Andala].
https://repository.unidha.ac.id/id/eprint/948

Master Brand Award. (2026). Master Brand Award 2026: Skin Barrier Moisturizers
& Protection. https://masterbrandaward.com/

Meithiana, I. (2019). Pemasaran dan kepuasan pelanggan. In Sustainability
(Switzerland) (Vol. 11, Number 1). Unitomo Press.

Mishra, A., & Satish, S. M. (2016). eWOM: Extant Research Review and Future
Research Avenues. Vikalpa.: The Journal for Decision Makers, 41(3), 222-233.
https://doi.org/10.1177/0256090916650952

Modash. (n.d.). Influencer marketing example: Laura Basuki x Hada Labo Indonesia.
Modash (n.D.). Retrieved April 5, 2026, from https://www.modash.io/content-
library/country/indonesian-examples

Mommies Daily. (n.d.). Kulit Wajah Sehat dan Cantik Selama Hamil dan Menyusui
dengan Hada Labo Gokujyun. Retrieved
https://mommiesdaily.com/2016/05/02/kulit-wajah-sehat-dan-cantik-selama-
hamil-dan-menyusui-dengan-hada-labo-gokujyun

Nelson, O., & Deborah, A. (2017). Celebrity Endorsement Influence on Brand
Credibility: A Critical Review of Previous Studies. Online Journal of

Communication and Media Technologies, 7(1), 15-32.
https://doi.org/10.29333/0jcmt/2577

Nguyen, H. T., & Leblanc, G. (2018). Brand image and customer loyalty: A
conceptual review. Journal of Marketing Management, 34(7-8), 569-592.
https://doi.org/10.1080/0267257X.2018.1448451

Nugroho, I. A., & Dirgantara, I. M. B. (2021). Pengaruh Kualitas Produk, Citra
Merek dan Pemasaran Online Terhadap Keputusan Pembelian. Diponegoro
Journal of Management, 10(1).
https://ejournal3.undip.ac.id/index.php/djom/article/view/30907

Nurchoiriyah, A. P., Sofia, E., Beri, F., & Djasuli, M. (2025). Pengaruh Kualitas
Produk, Citra Merek, Persepsi Harga dan Desain Produk Terhadap Keputusan
Pembelian Kosmetik Wardah Pada Mahasiswa Muhammadiyah Purwokerto
Universitas. Jurnal Maneksi (Management Ekonomi Dan Akuntansi), 14(03),



132

1066—-1076. https://doi.org/10.31959/jm.v14ix.2983

Portal Satu Data BPOM. (2024). Jumlah Notifikasi Kosmetik Per-Tahun. Badan
Pengawas Obat Dan Makanan. https://satudata.pom.go.id/datasets/160-jumlah-
notifikasi-kosmetik-per-tahun

Rafiki, & Et., A. (2025). The influence of salesperson social cues on purchase
decisions and post-purchase behaviours in the retail sector. Journal of
Contemporary Marketing Science, 9(1), 1-19. https://doi.org/10.1108/jcmars-
11-2024-0044

Rahmawati, H. E., & Prihatini, A. E. (2019). Pengaruh Electronic Word of Mouth
dan Perceived Risk Terhadap Keputusan Pembelian Pada Konsumen
Tokopedia. Jurnal Administrasi Bisnis, 8(1), 23-30.
https://ejournal.undip.ac.id/index.php/janis/article/view/23766

Revo Izqulby, M., Maesaroh, S. S., & Nuryadin, A. (2025). KOL Credibility
Influence on Generation Z TikTok Skincare Purchase Decision-Making
Process: Mediated by Brand Image and Digital Consumer Behavior. Journal of
Islamic Economic and Business, 7(4), 2025.

Rocha, P. I, Oliveira, J. H. C. de, & Giraldi, J. de M. E. (2020). Marketing
communications via celebrity endorsement: An integrative review.
Benchmarking:  An  International  Journal,  27(7),  2233-2259.
https://doi.org/10.1108/B1J-05-2018-0133

Rohto Laboratories Indonesia. (2026). Hada Labo.
https://www.rohto.co.id/product/group/hada-labo

Rosario, A. B., Valck, K. de, & Sotgiu, F. (2020). Conceptualizing the electronic
word-of-mouth process: What we know and need to know about eWOM
creation, exposure, and evaluation. Journal of the Academy of Marketing
Science, 48, 422—448. https://doi.org/10.1007/s11747-019-00706-1

Ryan, D., & Jones, C. (2022). Understanding Digital Marketing: Marketing
Strategies for Engaging the Digital Generation. Kogan Page.

Sahir, S. H. (2021). Metodologi  Penelitian. ©~ KBM  Indonesia.
https://eprints.poltekkesadisutjipto.ac.id/id/eprint/2783/1/E-Book Metodologi
Penelitian Syafrida.pdf

Shimp, T. A. (2018). Advertising, Promotion, and Other Aspects of Integrated
Marketing Communications (10th Editi). Cengage Learning.

Siyamah, N. Y., Lusianti, D., & Karatri, R. H. (2023). Citra Merek: Peran Mediasi
Pada Keputusan Pembelian Produk Wardah Kosmetik. Surplus: Jurnal Ekonomi
Dan Bisnis, 1, 285-297.

Statista. (2024). Cosmetics and personal care market in Indonesia.
https://www.statista.com/topics/7592/cosmetics-and-personal-care-market-in-
indonesia/



133

Subairi, S., Liana, W., & Haryansyah, S. E. (2026). Pengaruh Digital Marketing dan
Brand Image terhadap Keputusan Pembelian. Journal of Economic and
Business, 3(1), 110-122. https://doi.org/10.52298/joebis.v3i1.187

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (2nd ed.).
Alfabeta.

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D ((Edisi 2,).
Alfabeta.

Sukma, M. P., & Igbal, M. (2025). Tren Penggunaan Skincare di Kalangan
Mahasiswa (Studi Kasus Pada Mahasiswa Jurusan Sendratasik Universitas
Negeri Medan). Nusantara: Jurnal Illmu Pengetahuan Sosial, 12(4), 3508—
3513.

Syam, K. T., Budiatmo, A., & Saryadi, S. (2025). Pengaruh Brand Awareness Dan
Brand Image Terhadap Keputusan Pembelian Produk Face Wash 27Degrees
(Studi Pada Konsumen Skincare 27Degrees Yang Melakukan Pembelian Di
Gerai Jakarta Barat). Jurnal Ilmu Administrasi Bisnis, 14(1), 305-314.
https://doi.org/10.14710/j1ab.2025.45361

Tjiptono, F. (2016). Pemasaran Jasa: Prinsip, Penerapan, dan Penelitian. Andi
Offset.

Tokopedia. (n.d.). Hada Labo Produk Kecantikan. 2026. Retrieved July 23, 2026,
from https://www.tokopedia.com/perfectbeauty/hada-labo-gokujyun-ultimate-
100ml-moisturizer-wajah-hydrating-cleansing-hyaluronic-acid-kulit-kering-
lotion-membersihkan-berminyak-cleanser-exfoliating-
1731124082960467936?extParam=iv{%253Dfalse%2526keyword%253Dhada
labp%252

Valentina, N., & Erdiansyah, R. (2021). Pengaruh Electronic Word of Mouth dan
Brand Image Terhadap Keputusan Pembelian Secondate Beauty. Prologia
(Universitas Tarumanagara), 5(2), 335-341.
https://journal.untar.ac.id/index.php/prologia/article/view/10207

Verma, S., & Yadav, N. (2021). Past, Present, and Future of Electronic Word of
Mouth (EWOM). Journal of Interactive Marketing, 53, 111-128.

Yunita, D. (2021). Source Model: Pengukuran Kredibilitas Celebrity Endorser.
Jurnal ~ Manajemen Dan Bisnis Sriwijaya, 19(2), 77-90.
https://doi.org/10.29259/jmbs.v19i2.15160



