
 

129 

DAFTAR PUSTAKA 

ALlfi. (2022). 13 Rekomendalsi Skincalre Jepalng Balguls & Terbalik ulntulk Kullit Sehalt 

Teralwalt 2026. ProdulctNaltion. https://produlctnaltion.co/id/20382/skincalre-

jepalng-balguls-bralnd-recommended-indonesial/ 

ALlyal Dinal Oktalvial, I Gede Fery Sulryal Talpal, Pultul Dyalh Permalthal korry, & Idal Balguls 

Teddy Prialnthalral. (2026). Pengalrulh Bralnd Imalge, Bralnd Trulst daln Electronic 

Word of Moulth terhaldalp Kepultulsaln Pembelialn Produlk Skincalre Lokall Eminal 

Melalluli Online Influlencer Malrketing sebalgali Medialsi paldal Gen Z di Kotal 

Denpalsalr. Julrnall Malhalsiswal Malnaljemen Daln ALkulntalnsi, 5(1), 111–129. 

https://doi.org/10.30640/julmmal45.v5i1.5860 

ALmrulddin. (2022). Metodologi Penelitialn Kulalntitaltif. CV. Praldinal Pulstalkal Grulp. 

https://eprints.malchulng.alc.id/2406/1/04.1._ALnnal_Book_Chalpter_Valliditals_dal

n_Relialbilitals_dallalm_Penelitialn_Kulallitaltif.pdf 

ALrifin, G. L. (2020). Pengalrulh Celebrity Endorsement terhaldalp Pulrchalse Decision 

paldal Eminal Indonesial. Joulrnall of Bulsiness Malnalgement Edulcaltion (JBME), 

5(1). https://doi.org/10.17509/jbme.v5i1.22683 

ALssalulri, S. (2022). Malnaljemen Pemalsalraln: Dalsalr, Konsep, daln Straltegi. Raljalwalli 

Pers. 

ALz’zalhral, AL., & ALullial, S. (2024). Dalmpalk Electronic Word of Moulth (E-WoM) 

terhaldalp Kepultulsaln Pembelialn Produlk NPULRE paldal Generalsi Z. Prologial, 

8(1). https://joulrnall.ulntalr.alc.id/index.php/prologial/alrticle/view/33381 

Dialnal, N. N. N. (2025). Pengalrulh Kulallitals Produlk daln Bralnd Imalge Terhaldalp 

Kepultulsaln Pembelialn Valseline Paldal Generalsi Z di Sulralbalyal. In ULniversitals 

Pembalngulnaln Nalsionall “Veteraln” Jalwal Timulr (Vol. 4, Nulmber 1). 

https://repository.ulpnjaltim.alc.id/id/eprint/39956 

dr. Erlialn Dimals, S. (n.d.). Penjelalsaln ulmulm soall Haldal Lalbo, citral merek, daln 

kulallitals produlk. Hallodoc. Retrieved https://www.hallodoc.com/kesehaltaln/haldal-

lalbo 

Erkaln, I., & Evalns, C. (2016). The influlence of eWOM in sociall medial on consulmers’ 

pulrchalse intentions: ALn extended alpproalch to informaltion aldoption. Compulters 

in Hulmaln Behalvior, 61, 47–55. 10.1016/j.chb.2016.03.003 

Fegal, AL. (2023). Pengalrulh Produlct Qulallity, Bralnd Imalge, daln Word of Moulth 

(WOM) Terhaldalp Pulrchalse Decision Paldal Produlk Skincalre Haldal Lalbo (Sulrvei 

paldal Konsulmen Produlk Skincalre Haldal Lalbo di Miss Glalm Kotal Paldalng). In 

ULNIVERSITALS ALNDALLALS (Vol. 4, Nulmber 1). ULNIVERSITALS ALNDALLALS. 

Femalle Dalily Review 2026. (n.d.). Femalle Dalily. Retrieved 

https://reviews.femalledalily.com/produlcts/moistulrizer/lotion-emullsion/haldal-

lalbo/gokuljyuln-ulltimalte-moistulrizing-milk 



 
 
 
 
 

130 
 

 

 

Firmalnsyalh, M. AL. (2019). Perilalkul Konsulmen (Sikalp daln Pemalsalraln). Deepulblish. 

https://deepulblishstore.com/produlk/bulkul-perilalkul-konsulmen-2 

Ghozalli. (2018). ALplikalsi ALnallisis Mulltivalrialte dengaln Progralm IBM SPSS 25 (9th 

Editio). Baldaln Penerbit ULniversitals Diponegoro. 

https://perpulstalkalaln.ulndip.alc.id 

Goyette, et all ( didallalm Novialndi, AL. (2021). Pengalrulh E-Wom (Electronic Word Of 

Moulth) Terhaldalp Kepultulsaln Pembelialn Produlk Food & Beveralge Secalral 

Online Paldal Malrketplalce Tokopedial. Bulsiness alnd Enterpreneulrship Joulrnall 

(BEJ), 2(1), 25–29. https://doi.org/10.57084/bej.v2i1.652 

Hallder, D., Praldhaln, D., & Roy Chaluldhulri, H. (2021). Forty-five Yealrs of Celebrity 

Credibility alnd Endorsement Literaltulre: Review alnd Lealrnings. Joulrnall of 

Bulsiness Resealrch, 125, 397–415. 

https://doi.org/10.1016/j.jbulsres.2020.12.031 

Halnks et all. (2024). The effects of eWOM on visit intention towalrd micro-celebrity 

restalulralnts. British Food Joulrnall, (2021), 1–18. https://doi.org/10.1108/BFJ-

03-2025-0354 

Herjalnto, H., ALdiwijalyal, M., Wijalyal, E., & Semulel, H. (2020). The Effect of 

Celebrity Endorsement on Instalgralm Falshion Pulrchalse Intention: The Evidence 

from Indonesial. Orgalnizaltions alnd Malrkets in Emerging Economies, 11(1), 

203–221. https://www.joulrnalls.vul.lt/omee/issule/view/1515 

Inggalsalri, S. M., & Halrtalti, R. (2022). Pengalrulh Celebrity Endorser, Bralnd Imalge, 

daln Bralnd Trulst terhaldalp Kepultulsaln Pembelialn Produlk Scalrlett Whitening. 

Calkralwalngsal Bisnis: Julrnall Ilmialh Malhalsiswal, 3(1), 200–211. 

https://doi.org/10.35917/cb.v3i1.298 

Kementerialn Pendidikaln Tinggi, Salins,  daln T. (2025). Staltistik Pendidikaln Tinggi 

2025. 390. 

Kementerialn Perindulstrialn RI (Ditjen IKMAL). (2024). Prospek Ceralh IKM Kosmetik 

Lokall, Sialp Malksimallkaln Palsalr Dallalm daln Lulalr Negeri. 

https://ikm.kemenperin.go.id/prospek-ceralh-ikm-kosmetik-lokall-sialp-

malksimallkaln-palsalr-dallalm-daln-lulalr-negeri 

Kementerialn Perindulstrialn RI (Ditjen IKMAL). (2025). Kemenperin Galdalng Potensi 

Indulstri Kosmetik Semalkin Gemilalng. 

https://ikm.kemenperin.go.id/kemenperin-galdalng-potensi-indulstri-kosmetik-

semalkin-gemilalng 

Knoll, J., & Maltthes, J. (2017). The Effectiveness of Celebrity Endorsements: AL 

Metal-ALnallysis. Joulrnall of the ALcaldemy of Malrketing Science, 45(1), 55–75. 

https://doi.org/10.1007/s11747-016-0503-8 

Kontaln. (2024). Indulstri Kecalntikaln Diproyeksikaln Tulmbulh 4,86% Per Talhuln 

Hinggal 2029. https://indulstri.kontaln.co.id/news/indulstri-kecalntikaln-

diproyeksikaln-tulmbulh-486-per-talhuln-hinggal-2029 



 
 
 
 
 

131 
 

 

 

Kotler, P., & ALrmstrong, G. (2018). Principles of Malrketing (17th ed.). Pealrson. 

Kotler, P., & Keller, K. L. (2022). Malrketing Malnalgement (16th ed.). Pealrson. 

Kotler, P., & ALrmstrong, G. (2016). Principles of Malrketing (16th ed.). Pealrson 

Edulcaltion Limited. https://books.google.com/books?id=Z8V5CgALALQBALJ 

Kotler, P., & Keller, K. L. (2016). Malrketing Malnalgement (15th ed.). Pealrson 

Edulcaltion Limited. 

Malrnial, S. (2025). Pengalrulh bralnd alwalreness daln bralnd imalge terhaldalp kepultulsaln 

pembelialn paldal produlk skincalre The Originote paldal malhalsiswal Julrulsaln S1 

Malnaljemen ULniversitals Dhalrmal ALndallals [ULniversitals Dhalrmal ALndallal]. 

https://repository.ulnidhal.alc.id/id/eprint/948 

Malster Bralnd ALwalrd. (2026). Malster Bralnd ALwalrd 2026: Skin Balrrier Moistulrizers 

& Protection. https://malsterbralndalwalrd.com/ 

Meithialnal, I. (2019). Pemalsalraln daln kepulalsaln pelalnggaln. In Sulstalinalbility 

(Switzerlalnd) (Vol. 11, Nulmber 1). ULnitomo Press. 

Mishral, AL., & Saltish, S. M. (2016). eWOM: Extalnt Resealrch Review alnd Fultulre 

Resealrch ALvenules. Vikallpal: The Joulrnall for Decision Malkers, 41(3), 222–233. 

https://doi.org/10.1177/0256090916650952 

Modalsh. (n.d.). Influlencer malrketing exalmple: Lalulral Balsulki x Haldal Lalbo Indonesial. 

Modalsh (n.D.). Retrieved ALpril 5, 2026, from https://www.modalsh.io/content-

libralry/coulntry/indonesialn-exalmples 

Mommies Dalily. (n.d.). Kullit Waljalh Sehalt daln Calntik Selalmal Halmil daln Menyulsuli 

dengaln Haldal Lalbo Gokuljyuln. Retrieved 

https://mommiesdalily.com/2016/05/02/kullit-waljalh-sehalt-daln-calntik-selalmal-

halmil-daln-menyulsuli-dengaln-haldal-lalbo-gokuljyuln 

Nelson, O., & Deboralh, AL. (2017). Celebrity Endorsement Influlence on Bralnd 

Credibility: AL Criticall Review of Previouls Stuldies. Online Joulrnall of 

Commulnicaltion alnd Medial Technologies, 7(1), 15–32. 

https://doi.org/10.29333/ojcmt/2577 

Ngulyen, H. T., & Leblalnc, G. (2018). Bralnd imalge alnd culstomer loyallty: AL 

conceptulall review. Joulrnall of Malrketing Malnalgement, 34(7-8), 569–592. 

https://doi.org/10.1080/0267257X.2018.1448451 

Nulgroho, I. AL., & Dirgalntalral, I. M. B. (2021). Pengalrulh Kulallitals Produlk, Citral 

Merek daln Pemalsalraln Online Terhaldalp Kepultulsaln Pembelialn. Diponegoro 

Joulrnall of Malnalgement, 10(1). 

https://ejoulrnall3.ulndip.alc.id/index.php/djom/alrticle/view/30907 

Nulrchoiriyalh, AL. P., Sofial, E., Beri, F., & Djalsulli, M. (2025). Pengalrulh Kulallitals 

Produlk, Citral Merek, Persepsi Halrgal daln Desalin Produlk Terhaldalp Kepultulsaln 

Pembelialn Kosmetik Walrdalh Paldal Malhalsiswal Mulhalmmaldiyalh Pulrwokerto 

ULniversitals. Julrnall Malneksi (Malnalgement Ekonomi Daln ALkulntalnsi), 14(03), 



 
 
 
 
 

132 
 

 

 

1066–1076. https://doi.org/10.31959/jm.v14ix.2983 

Portall Saltul Daltal BPOM. (2024). Julmlalh Notifikalsi Kosmetik Per-Talhuln. Baldaln 

Pengalwals Obalt Daln Malkalnaln. https://saltuldaltal.pom.go.id/daltalsets/160-julmlalh-

notifikalsi-kosmetik-per-talhuln 

Ralfiki, & Et., AL. (2025). The influlence of sallesperson sociall cules on pulrchalse 

decisions alnd post-pulrchalse behalvioulrs in the retalil sector. Joulrnall of 

Contemporalry Malrketing Science, 9(1), 1–19. https://doi.org/10.1108/jcmalrs-

11-2024-0044 

Ralhmalwalti, H. E., & Prihaltini, AL. E. (2019). Pengalrulh Electronic Word of Moulth 

daln Perceived Risk Terhaldalp Kepultulsaln Pembelialn Paldal Konsulmen 

Tokopedial. Julrnall ALdministralsi Bisnis, 8(1), 23–30. 

https://ejoulrnall.ulndip.alc.id/index.php/jalnis/alrticle/view/23766 

Revo Izqullby, M., Malesalroh, S. S., & Nulryaldin, AL. (2025). KOL Credibility 

Influlence on Generaltion Z TikTok Skincalre Pulrchalse Decision-Malking 

Process: Medialted by Bralnd Imalge alnd Digitall Consulmer Behalvior. Joulrnall of 

Islalmic Economic alnd Bulsiness, 7(4), 2025. 

Rochal, P. I., Oliveiral, J. H. C. de, & Giralldi, J. de M. E. (2020). Malrketing 

commulnicaltions vial celebrity endorsement: ALn integraltive review. 

Benchmalrking: ALn Internaltionall Joulrnall, 27(7), 2233–2259. 

https://doi.org/10.1108/BIJ-05-2018-0133 

Rohto Lalboraltories Indonesial. (2026). Haldal Lalbo. 

https://www.rohto.co.id/produlct/groulp/haldal-lalbo 

Rosalrio, AL. B., Vallck, K. de, & Sotgiul, F. (2020). Conceptulallizing the electronic 

word-of-moulth process: Whalt we know alnd need to know alboult eWOM 

crealtion, exposulre, alnd evallulaltion. Joulrnall of the ALcaldemy of Malrketing 

Science, 48, 422–448. https://doi.org/10.1007/s11747-019-00706-1 

Ryaln, D., & Jones, C. (2022). ULnderstalnding Digitall Malrketing: Malrketing 

Straltegies for Engalging the Digitall Generaltion. Kogaln Palge. 

Salhir, S. H. (2021). Metodologi Penelitialn. KBM Indonesial. 

https://eprints.poltekkesaldisultjipto.alc.id/id/eprint/2783/1/E-Book Metodologi 

Penelitialn Syalfridal.pdf 

Shimp, T. AL. (2018). ALdvertising, Promotion, alnd Other ALspects of Integralted 

Malrketing Commulnicaltions (10th Editi). Cengalge Lealrning. 

Siyalmalh, N. Y., Lulsialnti, D., & Kalraltri, R. H. (2023). Citral Merek: Peraln Medialsi 

Paldal Kepultulsaln Pembelialn Produlk Walrdalh Kosmetik. Sulrpluls: Julrnall Ekonomi 

Daln Bisnis, 1, 285–297. 

Staltistal. (2024). Cosmetics alnd personall calre malrket in Indonesial. 

https://www.staltistal.com/topics/7592/cosmetics-alnd-personall-calre-malrket-in-

indonesial/ 



 
 
 
 
 

133 
 

 

 

Sulbaliri, S., Lialnal, W., & Halryalnsyalh, S. E. (2026). Pengalrulh Digitall Malrketing daln 

Bralnd Imalge terhaldalp Kepultulsaln Pembelialn. Joulrnall of Economic alnd 

Bulsiness, 3(1), 110–122. https://doi.org/10.52298/joebis.v3i1.187 

Sulgiyono. (2019). Metode Penelitialn Kulalntitaltif, Kulallitaltif, daln R&D (2nd ed.). 

ALlfalbetal. 

Sulgiyono. (2022). Metode Penelitialn Kulalntitaltif, Kulallitaltif, daln R&D ((Edisi 2,). 

ALlfalbetal. 

Sulkmal, M. P., & Iqball, M. (2025). Tren Penggulnalaln Skincalre di Kallalngaln 

Malhalsiswal (Stuldi Kalsuls Paldal Malhalsiswal Julrulsaln Sendraltalsik ULniversitals 

Negeri Medaln). Nulsalntalral: Julrnall Ilmul Pengetalhulaln Sosiall, 12(4), 3508–

3513. 

Syalm, K. T., Buldialtmo, AL., & Salryaldi, S. (2025). Pengalrulh Bralnd ALwalreness Daln 

Bralnd Imalge Terhaldalp Kepultulsaln Pembelialn Produlk Falce Walsh 27Degrees 

(Stuldi Paldal Konsulmen Skincalre 27Degrees Yalng Melalkulkaln Pembelialn Di 

Gerali Jalkalrtal Balralt). Julrnall Ilmul ALdministralsi Bisnis, 14(1), 305–314. 

https://doi.org/10.14710/jialb.2025.45361 

Tjiptono, F. (2016). Pemalsalraln Jalsal: Prinsip, Peneralpaln, daln Penelitialn. ALndi 

Offset. 

Tokopedial. (n.d.). Haldal Lalbo Produlk Kecalntikaln. 2026. Retrieved Jully 23, 2026, 

from https://www.tokopedial.com/perfectbealulty/haldal-lalbo-gokuljyuln-ulltimalte-

100ml-moistulrizer-waljalh-hydralting-clealnsing-hyallulronic-alcid-kullit-kering-

lotion-membersihkaln-berminyalk-clealnser-exfolialting-

1731124082960467936?extPalralm=ivf%253Dfallse%2526keyword%253Dhaldal

lalbp%252 

Vallentinal, N., & Erdialnsyalh, R. (2021). Pengalrulh Electronic Word of Moulth daln 

Bralnd Imalge Terhaldalp Kepultulsaln Pembelialn Secondalte Bealulty. Prologial 

(ULniversitals Talrulmalnalgalral), 5(2), 335–341. 

https://joulrnall.ulntalr.alc.id/index.php/prologial/alrticle/view/10207 

Vermal, S., & Yaldalv, N. (2021). Palst, Present, alnd Fultulre of Electronic Word of 

Moulth (EWOM). Joulrnall of Interalctive Malrketing, 53, 111–128. 

Yulnital, D. (2021). Soulrce Model: Pengulkulraln Kredibilitals Celebrity Endorser. 

Julrnall Malnaljemen Daln Bisnis Sriwijalyal, 19(2), 77–90. 

https://doi.org/10.29259/jmbs.v19i2.15160 

 

  


