
124 

 

DAFTAR PUSTAKA 

Abhirama., Wardani, .& Amriel, (2023). Green Marketing, Lifestyle, and the 

Purchase Intention of Bottled Water among Generation Z. East Asian Journal 

of Multidisciplinary Research. https://doi.org/10.55927/eajmr.v2i8.5467 

Adam., Suardi, & Lahay,(2023). Pricing strategy and marketing distribution 

channels on customer satisfaction and purchasing decision for Green 

Products. Uncertain Supply Chain Management. 

https://doi.org/10.5267/j.uscm.2023.7.022 

Adellia Permana Sari, Asep Supriadi, & Hayati Nufus. (2025). Pengaruh Green 

Product terhadap Purchase Decision dengan Brand Image dan Perceived 

Value sebagai Variabel Mediasi. JUMBIWIRA : Jurnal Manajemen Bisnis 

Kewirausahaan, 4(2), 572–584.  

https://doi.org/10.56910/jumbiwira.v4i2.2746 

Aditya Rama & Atasa, (2024). Mimbar Agribisnis : Jurnal Pemikiran Masyarakat 

Ilmiah Berwawasan Agribisnis Analisis Pengaruh Green Marketing dan 

Perilaku Konsumen Terhadap Keputusan Pembelian Fore Coffee Gwalk 

Surabaya. Analysis of The Effect of Green Marketing and Consumer Behavior 

On. Januari, 11(1), 578–588. 

Akbar, & Puspitasari, (2025). Green Marketing Strategy As An Implementation Of 

Consumer Trust In Realizing Sustainable Development Goals (SDGS). Fokus 

Ekonomi : Jurnal Ilmiah Ekonomi. https://doi.org/10.34152/fe.20.2.231-238 

Al Hakim, R., Mustika, (2021). Validitas Dan Reliabilitas Angket Motivasi 

Berprestasi. FOKUS (Kajian Bimbingan & Konseling Dalam Pendidikan), 

4(4), 263. https://doi.org/10.22460/fokus.v4i4.7249 

Alhababy, A. M. (2022). Metodologi Penelitian (Vol. 14, Issue 5). 

Alkhatib, Kecskés, & Keller, (2023). Green Marketing in the Digital Age: A 

Systematic Literature Review. In Sustainability (Switzerland). 

https://doi.org/10.3390/su151612369 

Anggraeni, Putra, (2024). Pengaruh Green Product, Green Advertising dan 

Lifestyle Terhadap Repurchase Intention pada Konsumen Generasi Z AMDK 

AQUA Galon di Kota Bandung. Jurnal Administrasi Dan Manajemen, 14(2), 

188–196. https://doi.org/10.52643/jam.v14i2.3867 

 



125 

 

Ardani, (2022). Pengaruh Digital Marketing Terhadap Perilaku Konsumen. Jurnal 

Tadbir Peradaban. https://doi.org/10.55182/jtp.v2i1.102 

Ardiansyah, Risnita, & Jailani, (2023). IHSAN: Jurnal Pendidikan Islam 

http://ejournal.yayasanpendidikandzurriyatulquran.id/index.php/ihsanVolum

e 1 Nomor 2 

Ari saputra, S. (2025). Pengaruh green label, Green Product quality, brand image 

terhadap keputusan pembelian tupperware di jabodetabek. 5, 245–254. 

Arling, P. (2011). Do Green Lifestyle  Consumers Appreciate Low Involvement 

Green Products ? 

Azwa Fazira Silaen. (2025). Analisis Peran Manajemen Pemasaran dan Strategi 

Pemasaran terhadap Loyalitas Konsumen. PENG: Jurnal Ekonomi Dan 

Manajemen. https://doi.org/10.62710/0xv7wh71 

Azzahro, & Subagja,  (2022). Perilaku Konsumen Perempuan di Kedai Kopi Kota 

Bandar Lampung. Jurnal Kompetitif Bisnis, 1, 692–702. 

Bestianti,  (2020). Pengaruh Kualitas Pelayanan dan Promosi Terhadap Keputusan 

Pembelian madani caffe Surabaya. Handbook of Medical Image Computing 

and Computer Assisted Intervention, 8(5), 55. 

Bisnis.com. (2025). FORE Buka 29 Gerai Baru Fore Coffee Sepanjang Semester 

I/2025. https://market.bisnis.com/read/20250806/192/1899998/fore-buka-29-

gerai-baru-fore-coffee-sepanjang-semester-i2025 

Bursa Efek Indonesia (IDX). (2025). Pengumuman dan keterbukaan informasi PT 

Fore Kopi Indonesia Tbk. 

https://www.idx.co.id/StaticData/NewsAndAnnouncement/Announcementst

ock/From_EREP/202506/df1141e20b_4c116292f8.pdf 

Candra, N. R. A., Banowati, N. M., & Aswin. (2025). Pengaruh Green Product dan 

Kualitas Produk Terhadap Keputusan Pembelian Tumbler VOAVA pada 

Konsumen Generasi Millenial dan Generasi Z. S 

Compas.com. (2025). Fore Coffee Raup Rp 353 Miliar dari IPO, Target Bangun 

140 Gerai Baru. 

https://money.kompas.com/read/2025/04/12/134707426/fore-coffee-raup-rp-

353-miliar-dari-ipo-target-bangun-140-gerai-baru?page=all&utm_source 

 



126 

 

Correia, E., Sousa, S., Viseu, C., & Larguinho, M. (2023). Analysing the Influence 

of Green Marketing Communication in Consumers’ Green Purchase 

Behaviour. International Journal of Environmental Research and Public 

Health, 20(2). https://doi.org/10.3390/ijerph20021356 

Creswell John, C. D. (2023). Research Design, Qualitative, Quantitative and Mixed 

Methods Approaches. In SAGE Publications,Inc. 

Daiz Laode. (2025). Target Laba Naik 50% Tahun Ini, Fore Coffee Siap Tambah 

70 Gerai Baru! Stockatch.Id. https://stockwatch.id/target-laba-naik-50-tahun-

ini-fore-coffee-siap-tambah-70-gerai-baru/ 

Dianti, & Paramita, (2021). Green Product dan Keputusan Pembelian Konsumen 

Muda Green Product and Young Consumers ’ Purchasing Decisions. Jurnal 

Samudra Ekonomi Dan Bisnis, 12(28), 130–142. 

https://doi.org/10.33059/jseb. 

Dwiyana, & Romansyah,  (2024). Analisis Penerapan Green Marketing Pada Fore 

Coffee Makassar. 1(1), 45–54. 

East Ventures. (2025). Fore Coffee: Reshaping Indonesia’s new coffee culture. 

https://east.vc/news/from-portfolios/fore-coffee-reshaping-indonesias-new-

coffee-culture 

Euistantya, (2026). ProBisnis : Jurnal Manajemen Moderasi Gender Dalam 

Mempengaruhi Environmental Attitude dan Environmental Concern 

Terhadap Green Purchasing Behavior Pada Konsumen Produk Mie Lemonilo 

di Purworejo. 17(2), 1295–1302. 

Farida, Adhitya,  & Rahmawari, (2024). Determinants of Green Lifestyle  Factors 

To Maintain the Sustainability of Environmental Tourism Business. Keunis, 

12(1), 44. https://doi.org/10.32497/keunis.v12i1.5059 

Febriandari, & Suryati,  (2025). Pengaruh Green Product dan Green Advertising 

Terhadap Eco-Friendly Packaging Purchase Intention: Peran Mediasi Green 

Lifestyle  dan Environmental Awareness. Paradoks : Jurnal Ilmu Ekonomi. 

https://doi.org/10.57178/paradoks.v8i3.1404 

Fitriani, & Amelia. (2023). Pengaruh Brand Ambassador dan Kualitas Produk 

Terhadap Keputusan Pembelian Produk Nacific Melalui Brand Image di 

Tangerang Selatan. 16–33. 

Fore Coffee. (2026). About Us. https://fore.coffee/about-us/ 



127 

 

ForeCoffee. (2022). 6 Tips Menikmati Kopi yang Lebih Aman buat Asam Lambung. 

Fore.Coffee. https://fore.coffee/6-tips-menikmati-kopi-yang-lebih-aman-

buat-asam-lambung/ 

ForeCoffee. (2024). Fore Coffee Bawa Gebrakan New Coffee Culture Melalui 

Inovasi, Otentisitas, dan Kampanye #FOREVOLUTION. Fore.Coffee. 

https://fore.coffee/id/fore-coffee-bawa-gebrakan-new-coffee-culture-melalui-

forevolution/ 

Ghozali. (2021). https://www.scribd.com/document/785893656/Ghozali-2021. 

Gunawan, G. L. C. (2021). Bauran Pemasaran Terhadap Keputusan Pembelian. 

Performa, 5(2), 166–175. https://doi.org/10.37715/jp.v5i2.1738 

Handoko, & Setiawan, I. (2021). Kesediaan Membayar (Willingness To Pay) 

Konsumen Milenial Dalam Mengkonsumsi Sayuran Organik (Suatu Kasus 

pada Warung Sehat 1000 Kebun, Kota Bandung). 

https://doi.org/10.25157/ma.v7i1.4873 

Hidayat, A. (2018). Metode Penelitian Adalah: Pengertian, Tujuan, Jenis, Manfaat, 

Contoh. In Statistikian.Com. 

Hutagaol, K. (2025). Kajian Tentang Uji Asumsi Klasik Berbantuan Spss. Jurnal 

Padegogik, 8(2), 15–28. 

IDNFinancials. (2026). Tambah 100 gerai, FORE sasar laba naik 70% di 2026 

tanpa naikkan harga. https://www.idnfinancials.com/id/news/63680/tambah-

100-gerai-fore-sasar-laba-naik-70-di-2026-tanpa-naikkan-harga 

Ilham, M. (2020). 13 Pengertian Hipotesis Menurut Para Ahli dan Definisi Secara 

Umum. MateriBelajar.Co.Id. 

Indah Wulan Saputri, & Hartini, H. (2025). Green Marketing terhadap Keputusan 

Pembelian Mie Instan Lemonilo di Sumbawa Besar. MAMEN: Jurnal 

Manajemen, 4(3), 551–563. https://doi.org/10.55123/mamen.v4i3.5903 

Ipsos.com. (2023). How brands can show a sustainability commitment in 2023. 

https://www.ipsos.com/en-us/how-brands-can-show-sustainability-

commitment-2023 

Islamiati, & Pratama Saputra,  (2021). Analisis Fenomena Tren Green Lifestyle  

Pada Mahasiswa Universitas Bangka Belitung. Jurnal Studi Inovasi. 

https://doi.org/10.52000/jsi.v1i2.22 



128 

 

Janna, & Herianto. (2021). Konsep Uji Validitas Dan Reliabilitas Dengan 

Menggunakan SPSS. Jurnal Darul Dakwah Wal-Irsyad (DDI), 18210047, 1–

12. 

Joyce N. Simanjuntak, (2025). Fore Coffee Terapkan Green Marketing, Dukung 

Gaya Hidup Ramah Lingkungan. Suara Usu. https://suarausu.or.id/fore-

coffee-terapkan-green-marketing-dukung-gaya-hidup-ramah-lingkungan/ 

Kamalanon, (2022). “Why do We Buy Green Products?” An Extended Theory of 

the Planned Behavior Model for Green Product Purchase Behavior. 

Sustainability (Switzerland). https://doi.org/10.3390/su14020689 

Kartini, T., & Mashudi, U. (2022). Literasi Keuangan (Financial Literacy) 

Mahasiswa Indekos Calon Pendidik Ekonomi Fkip Universitas Jember. 

(Jurnal Pendidikan Ekonomi), 10(2), 154–164. 

https://doi.org/10.24127/pro.v10i2.6648 

Khafidin. (2020). Konsep perilaku konsumen beserta implikasinya terhadap 

keputusan pembelian. Repository Universitas Muhammadiyah Sidoarjo. 

Kotler, & Philip. (2016). Marketing Management. Pearson Education.  

Lianasari,  & Ahmadi,  (2022). Pengaruh Kompetensi dan Lingkungan Kerja 

Terhadap Kinerja dengan Motivasi Kerja sebagai Variabel Intervening. Fokus 

Bisnis Media Pengkajian Manajemen Dan Akuntansi, 21(1), 43–59. 

https://doi.org/10.32639/fokbis.v21i1.106 

Malau, H. (2020). The 4P’S marketing mix variables: an assessment of concept, 

applicability and impact on organizational goal from west java’s business 

organizations. Jurnal Terapan Ilmu Manajemen Dan Bisnis, 3(1), 57–74. 

https://jurnal.unai.edu/index.php/jtimb/article/view/2305 

Mamduh, H. (2022). Konsep Dasar dan Perkembangan Teori Manajemen. 

Manajemen. 

Mamoto, B. & Nuvriasari, A. (2025). Pengaruh Atribut Produk Hijau, Green 

Perceived Value, dan Kesadaran Lingkungan Terhadap Keputusan Pembelian 

Hijau pada Produk Avoskin di Yogyakarta. 3(1), 711–722. 

Mardiyah, Anggraeni,  & Muzdalifah, L. (2022). The Role Of Green Products And 

Green Packaging In Purchase Decisions. Greenomika. 

https://doi.org/10.55732/unu.gnk.2022.04.2.5 



129 

 

Mardiyah, (2022). Peran Green Product Dan Green Packaging Pada Purchase 

Desicions. Greenomika, 2022(2), 116–127. https://journal.unusi. Greenomika, 

2022(2), 116–127. https://journal.unusida.ac.id/index.php/gnk%7C 

Meng,at all. (2023). Green Lifestyle : A Tie between Green Human Resource 

Management Practices and Green Organizational Citizenship Behavior. 

Sustainability (Switzerland). https://doi.org/10.3390/su15010044 

Merdeka.com. (2020). Mental Fore besarkan kopi digital. 

https://www.merdeka.com/khas/mental-fore-besarkan-kopi-digital-robin-

boe-success-story.html 

Muhammad, Z. (2024). Gen Z dan Milenial Kelahiran Tahun Berapa saja? 

https://www.kompas.com/tren/read/2024/10/29/130000565/ 

Mujiyanto, M., Diana, N., & Abas, E. (2023). Manajemen Pemasaran Dalam 

Meningkatkan Kepuasan Pelanggan. MindSet : Jurnal Manajemen Pendidikan 

Islam. https://doi.org/10.58561/mindset.v2i1.70 

Nabela,. S., Rinjani, R (2024). Analisis Kesediaan Membayar (Willingness To Pay) 

Wisatawan Dalam Upaya Pengelolaan Wisata Pendakian Gunung Pundak, 

Taman Hutan Raya Raden Soerjo. Kepariwisataan: Jurnal Ilmiah, 18(1), 53. 

https://doi.org/10.47256/kji.v18i1.362 

Nabila Suci Andini. (2024). Compas Market Insight Dashboard: Kopi Rajai Pasar 

Minuman Selama Ramadan, Raih Market Share Tertinggi, 33.1%! 

Compas.Co.Id. https://compas.co.id/article/market-insight-kopi-rajai-pasar-

minuman/ 

Nation,  (2025). Department of Economic and Social Affairs. Sustainable 

Development. Unaitid Nation. https://sdgs.un.org/goals 

Nekmahmud, & Fekete-Farkas, (2020). Why not green marketing? Determinates of 

consumers’ intention to Green Purchase Decision in a new developing nation. 

Sustainability (Switzerland). https://doi.org/10.3390/su12197880 

Neraca.co.id. (2025). Fore Kopi sukses tambah 29 outlet baru. 

https://www.neraca.co.id/article/223113/fore-kopi-sukses-tambah-29-outlet-

baru 

Permana, & Haliza, (2025). Analisis Strategi Digital Marketing Fore Coffee dalam 

Menarik Konsumen Milenial dan Gen Z Universitas Pancasila  



130 

 

PR Newswire.com. (2023). New Data Reveals Consumers Increasingly Choose 

Products In Sustainable Packaging Globally, Despite Rising Prices.  

Pramesti, P., Cahyaningrum, Y. A. D., & Rahayu, F. (2022). Konsekuensi Dari 

Green Lifestyle , Product Knowledge, Dan Community. Jurnal Ekonomi 

Trisakti. https://doi.org/10.25105/jet.v2i2.14303 

Purnama, S. (2025). Lerak Detergen Campaign sebagai Utilization of Social Media 

Content dalam Green Awareness serta Green Lifestyle . Jurnal Maps 

(Manajemen Perbankan Syariah), 8(2), 144–151. 

https://doi.org/10.32627/maps.v8i2.1383 

Rakhmawati, D. (2023). Green Lifestyle  and Green Trust Effect on Green Purchase 

Decision ( Study on Organic Vegetables Buyer in Malang City ). Jambura 

Science of Management. 

Ramadhan, A. R. (2024). Pengaruh Bauran Pemasaran 7P Terhadap Keputusan 

Pembelian Pada Aplikasi Netflix. Journal of Trends Economics and 

Accounting Research, 4(4), 845–854. https://doi.org/10.47065/jtear.v4i4.1338 

Ratten, V. (2025). Management: The case for definition. Journal of Management 

and Organization, 31(3), 1009–1011. https://doi.org/10.1017/jmo.2024.58 

Rayon, (2021). Pengaruh Green Marketing Terhadap Purchase Decision Yang 

Dimediasi Oleh Brand Image (Studi pada AMDK Ades di Kota Denpasar). E-

Jurnal Manajemen Universitas Udayana. 

https://doi.org/10.24843/ejmunud.2021.v10.i05.p04 

Reoputra, A. (2024). Laporan Tahunan & Keberlanjutan 2023 Annual & 

Sustainability Report. Perumda Pembangunan Sarana Jaya, 20. 

Rizal, M., & Harsono, M. (2022). Green Marketing Dalam Kajian Filsafat Ilmu. 

Jurnal Ekobis : Ekonomi Bisnis & Manajemen. 

https://doi.org/10.37932/j.e.v12i1.547 

Rohmah, & Subari, S. (2021). Preferensi Konsumen Terhadap Produk Minuman 

Kopi Di Kopi Janji Jiwa Jilid 324 Surabaya. Agriscience, 1(3), 548–562. 

https://doi.org/10.21107/agriscience.v1i3.9129 

Arifin,& Zaman,(2026). ProBisnis : Jurnal Manajemen Pengaruh Green 

Marketing Dan Sosial Factor Terhadap Repeat Purchase Konsumen 

Mcdonald Di Kota Surabaya. 17(1), 59–67. 



131 

 

Sadariah, Suharno, (2019). Pengaruh green marketing dan persepsi konsumen 

terhadap keputusan pembelian melalui minat beli. Jurnal Ilmu …. 

Salam, A., & Sukiman, S. (2021). Pengaruh Green Marketing dan Brand Awareness 

Terhadap Keputusan Pembelian Konsumen Produk Merek Aqua. Jurnal Ilmu 

Manajemen, 11(1), 69. https://doi.org/10.32502/jimn.v11i1.3427 

Saleky, & Souisa, (2019). Green Life Style Sebagai Mediator Ecoliteracy dan 

Green Product Knowledge Terhadap Keputusan Pembelian Konsumen di 

Kota Ambon. SPECTA Journal of Technology. 

https://doi.org/10.35718/specta.v1i2.76 

Saputra, A. R. P., Subarjo, S., Udjang, R., & Qudrat Mulya, F. R. (2022). 

Exploration of Food Green Product Indicators in Indonesia : Studies on 

Respondents Having Used Food. 2022(4), 2337–2350. 

Saputri, M. E. (2023). Konsep Dasar Pemasran. CV.Intelektual Manifes Media. 

https://www.google.co.id/books/edition 

Sari, Sugianto, & Nurlaila. (2023). (Hasibuan, 2015). Jurnal Ilmiah Ekonomi Islam. 

Satya, I. G. N., & Panasea, I. G. N. O. (2024). Green Brand Trust Memediasi 

Pengaruh Green Marketing Terhadap Green Purchase Decision. E-Jurnal 

Ekonomi Dan Bisnis Universitas Udayana. 

https://doi.org/10.24843/eeb.2024.v13.i09.p04 

Setiyonovita, R., & Syahrivar, J. (2017). Manajemen Pemasaran. Jurnal 

Manajemen Pemasaran, 7(1), 74–92. 

Sihombing, E. K., & Tobing, R. P. (2023). Pengaruh Green Product dan Service 

Quality Terhadap Purchase Decision pada Fore Coffee di Jakarta Pusat. Ethics 

and Law Journal: Business and Notary, 1(2), 90–103. 

https://doi.org/10.61292/eljbn.v1i2.25 

Sillia, N., Raeza Firsta Wisra, Indria Ukrita, Mukhlis, John Nefri, & Siska Fitrianti. 

(2025). Karakteristik Demografi Konsumen Kafe Kopi di Kota Padang. Jurnal 

Agribisnis, 14(2), 164–174. https://doi.org/10.32520/agribisnis.v14i2.4139 

Sugiono. (2023). Metode Penelitian Kuantitatif, Kualitatif dan R &Metode 

Penelitian Kuantitatif, Kualitatif Dan R & D.Bandung:Alfabeta. In Journal of 

Physics A: Mathematical and Theoretical. 

 



132 

 

Sumaryanto, (2025). Optimization of Green Marketing to Increase Consumer 

Awareness and Attitude towards Eco-Friendly Housing in Surakarta. JMM17 : 

Jurnal Ilmu Ekonomi Dan Manajemen, 12(1), 106–123. 

https://doi.org/10.30996/jmm17.v12i1.12701 

Syafnidawati. (2020). Hipotesis - Universitas Raharja. In Jurnal Universitas 

Rahaja - Tanggerang, Banten. 

Tsai, Zheng, Chen, (2020). Exploring the effect of Starbucks’ green marketing on 

consumers’ purchase decisions from consumers’ perspective. Journal of 

Retailing and Consumer Services. 

https://doi.org/10.1016/j.jretconser.2020.102162 

Utami, K. S. (2020). Green Consumers Behavior: Perilaku Konsumen dalam 

Pembelian Produk Ramah Lingkungan. Jurnal Maksipreneur: Manajemen, 

Koperasi, Dan Entrepreneurship, 9(2), 209. 

https://doi.org/10.30588/jmp.v9i2.499 

Wadud, M. (2018). Bauran Pemasaran Jasa (3 Ps : People, Process & Physical 

Evidence) Bagi Kepuasan Pelanggan. Jurnal Ilmiah Ekonomi Global Masa 

Kini, 8(1), 21–29. https://doi.org/10.36982/jiegmk.v8i1.295 

Wahyuni Tri Utami. (2025). Janji Jiwa, Raja Kopi Kekinian yang Mulai 

Ditinggalkan karena Tak Lagi Konsisten. Terminal. 

https://mojok.co/terminal/janji-jiwa-raja-kopi-kekinian-yang-mulai-

ditinggalkan-karena-tak-lagi-konsisten/#google_vignette 

Wan, (2025). Green Lifestyle s: A review and prospects. In Journal of 

Environmental Management. https://doi.org/10.1016/j.jenvman.2025.124907 

Wayan, N., Melani, D., Dwika, N., Amrita, A., Komang, N., Syahrani, D., & Luh, 

N. (2024). Konsumen Hijau ( Green Consumer ) : Tren Perilaku Pembelian 

Berbasis Kesadaran Lingkungan. 246–257. 

Wkikipedia. (2026). Fore Kopi Indonesia.  

https://id.wikipedia.org/wiki/Fore_Kopi_Indonesia 

Wulandari, A. (2025). Analisis Pengaruh Eco-Packaging Dan Green Campaign 

Terhadap Repurchase Decision Fore Coffee (Studi Kasus pada Konsumen 

Fore Coffee di Kota Depok). 

 



133 

 

Wulandari, (2022). Faktor-Faktor Yang Mempengaruhi Keputusan Pembelian 

Green Product. EKUITAS (Jurnal Ekonomi Dan Keuangan), 6(2), 224–242. 

https://doi.org/10.24034/j25485024.y2022.v6.i2.5139 

Yonatan, (2024). Riset Ipsos: Indonesia Jadi Negara Paling Peduli Masalah 

Lingkungan. https://goodstats.id/article/indonesia-jadi-negara-paling-peduli-

masalah-lingkungan-4leRy 

Yonatan, (2024). Survei GoodStats: Kopi Jadi Bagian dari Kehidupan Masyarakat 

Indonesia. Goodstats Data. https://goodstats.id/article/ 

Yonatan, (2025). 10 Negara dengan Konsumsi Kopi Terbesar di Dunia. GoodStats 

Data. https://data.goodstats.id/statistic/10-negara-dengan-konsumsi-kopi-

terbesar-di-dunia-ppOY0 

Zhang, & Dong(2020). Why do consumers make Green Purchase Decisions? 

Insights from a systematic review. International Journal of Environmental 

Research and Public Health, 17(18), 1–25. 

https://doi.org/10.3390/ijerph17186607 

Zusrony, E. (2021). Perilaku Konsumen Di Era Modern. In Jakarta: Indeks. 

  


